ABSTRACT
INTRODUCTION
Innovation is the main key for the firms and nations for the development (INSEAD, 2013 , OECD, 2005 but actually, the comprehension about how is created in a systematic form is still unknown for the firms. Many authors have described how to collect and use the data to identify components of a different innovation types (Rogers, 1962 , Chesbrough, 2006 Shipp et al., 2008; McKinsey, 2008; OECD 2005) , because is the principal driver for improving the competitiveness in the organizations and are considered in the present study as IG components. Other important factor, is the leadership concept , that has generated excitement and interest from ancient times, because is a complex issue finding out how certain individuals have the power of attraction and persuasion to achieve goals and objectives, with limited resources and how they exceed the expectations. The organizational world requires to identify the main characteristics that drive individuals to discover their skills (Petrick, et al.,1999) developing certain leadership style: Transformational, Transactional or Passive/Avoidant (Avolio &. Bass, 1995 , 2004 ; Avolio & Gibbons,1988; Bass, 1985; Bass & Avolio, 1990 , 1997 , 2006 able to create value (Bonel et al., 2003; Gale & Chapman, 1994) with innovation. Therefore, the challenge is to identify what IG components, LD style and indicators are predominant in the SDS (200 firms) in the GCM, considered as one of the most successful in the creation of value and innovation. This work is divided into: 1) contextual reference, research questions, hypotheses, research questions and rationale for the study; 2) the theoretical framework, which is a collection of concepts of leadership, value creation and innovation and closing with the design of the questionnaire; 3) methodology description; 4) analysis of results; 5) conclusions.
CONTEXTUAL REFERENCE
One sector, that is considered successful, fast-growing and highly dependent on IG and LD for VC is the SDS. According to INEGI (2013) , in GCM located in Jalisco state, there are around 200 firms that are directly or indirectly related with SDS, which have opportunities to develop them into the Digital Creative City program. The project, was officially announced on January 30, 2012 by President Felipe Calderon, to enable 1000 acres, with an investment close to 1000 million USD looking for create 20,000 jobs in 10 years. Disney, Pixar Studios and Disney already have shown interest in joining to the Jaliwood concept of Mexico, hence the importance of identifying and promoting in a systematic way, the major factors such as IG and LD on VC in SDS firms.
PROBLEM, HYPOTHESES AND RATIONALE OF THE STUDY
According INSEAD (2013) , in innovation México is placed on site 63/142 and a GDP (WB,203) placed as 14/190 , but still so far away to represent an emergent economy. A real fact of this, is the competitiveness level, which is located on site 53/144 according the WEF (2013). Despite all above, there are some firms well known as a successful organizations, due to the practice of LD and IG for VC and that they have reached to increase their level of competitiveness in recent times. Some of those firms are grouped in the SDS into GCM. So, our problem is described in a general question as GQ: What is the conceptual model that involves IG with LD on VC in a SDS firm? So, the specific questions (as SQ), are: SQ1: What is the scheme of the model?; SQ2: What are the variables, dimensions and indicators as IG components with LD based on MLQ5x to obtain a final questionnaire that rationale the VC in a SDS firm?; SQ3: What are the variables, dimensions and indicators, from IG and LD based on MLQ5X that have a higher correlation with VC indicators in a SDS firm?. The general hypothesis (as GH), is: What is the most predominant MLQ5xLD style and the most predominant IG component on VC in the SDS firms in GCM?
LITERATURE REVIEW
This section analyze the concepts of leadership, value creation and innovation in order to find similar points to determine and describe the main variables and propose the conceptual model for its interrelationship. (OECD, 2005, p.56) innovation is the introduction of a new or significantly improved product (good / service), process, a new marketing method, or a new organizational method in the internal business practices, the workplace organization or external relations, so it is not just limited to the field of technology, product or services. Also, OECD (2005, p.37) recognizes the process of creative destruction, enunciated by Schumpeter, which raises two types of innovations: the radicals that contribute to major changes in the world and, the incrementals, happening on an ongoing change process. The Rogers Innovation Bell (1962) , divides the innovation market in : a.-the innovators (they are very careful to use the latest in technology, and very important to communicate and spread) ; b.-early adopters (people considered as opinion leaders and influence their environment but are very careful to suggest and / or use the latest innovations); c.-early majority (conservative people, but open to technological change with some level of careful to adopt it); d.-late majority (consumers particularly skeptical to the use of innovations until a large number of his acquaintances, has adopted it); 5.-the laggards (very traditional people maintaining the old forms; they hardly accept any changes and adapt to them until they become a habit even.). Afuah (1997) , describes the importance to define the Lifecycle of Product (the start/end of the technologies).So, are involved 3 variables, 12 dimensions, 41 indicators.
Innovation

Measuring the Innovation
Generation.-In this context, it is recognized that it is a complex process and therefore its measurement (OECD, 2005 , Shipp et al., 2008 . However, the propose is to identify the major elements of the innovation generation in: 1).-Incoming items divided in tangibles-intangibles, (since equipment until intellectual capital (Lev, 2001) 
Value
Creation. -Bonel (et al.,2003) ; Gale & Chapman (1994) define it as the set of economic goods or any other type of utility (power or prestige) that pursuing the owners and managers of an organization as well as products, and services offered by the organization . The beneficiary has value not only to customers but also shareholders, the organization, the industry and society. It consists in 1 variable, 7 dimensions, 8 indicators.
As a result of the documental analysis, we obtained the Scheme 1. Scheme 1.-General Conceptual Model that involve IP with the MLQ5x for VC in a firm.
INDEPENDENT VARIABLE DEPENDENT VARIABLE VALUE CREATION (+) (+)
Source: Own by Authors adaptation
METHODOLOGY
This is a descriptive, correlational and transversal study; it is based on IG concepts about its components, MLQ5x LD model and documental research, to design a complementary questionnaire to obtain the other variables, dimensions and indicators for value creation. The subject of the study were the 200 firms managers from the SDS placed in GCM. The results were analyzed through statistical inference tools, contained in the SPSS program. Detects the projected sales percentages levels generated by innovation, creating value 92 Detects the level of the number of launches of new products/services in a period ended generated innovation, creating value 93
INCOMING ITEMS (+)
Detects the net present value of its portfolio of products / services in the market generated by the innovation, creating value 94 Table 2 ; Summary is presented in Table: 3; ANOVA in Table 4 and finally, Coefficients are shown in Table 5 . Table 3 shows the amount of variance in the dependent variable that can be explained by the independent variables, in this case: 0.352; The R value (0.593) indicates the multiple correlation coefficient between all the entered independent variables and the dependent variable. The Adjusted R (Table 3 ) Square adjusts for a bias in R2 as the number of variables increases. With only a few predictor variables, the adjusted R square should be similar to the R square value. It is recommended to take the adjusted R square value when we have a lot of variables. The Std. Error of the Estimate is a measure of the variability of the multiple correlation. 
